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DESIGN - Health’s business dimension, live and online

Opinion HUB, a business center of Second Opinion Ltd. with its headquarters Meeting Dialogue Forum Stammtisch  Convention
in Vienna, integrates the career development activities of primary care
physicians both on-site and online, in an International context. ] / _\ K5
Opinion HUB serves as the /nte(secr/on, coordmaz‘/qn point, and business ' d TV >
support hub for experts from different remote locations.

. . - . . , Concrete Research Constructive Creative Solemn
Through innovative communication and aavisory settings, it enables a new elaboration  confrontation ~ exchange discussions résumé
professional role that goes beyond traditional moadels.
INTERACTIONS - Tomorrow’s services, today Observing Requesting Contributing Developing Hosting

A mix of diverse business formats enables flexible cooperation -y
across national and linquistic borders. é : o : @ : _ @ _
Partners, contributors, and members benefit from exclusive | ‘ ‘

access (o premium content and activiiies — combined With @ The contentis  Questions are asked Contributions are Projects are initiated Activities are led,

strong commitment to research and innovation. viewed and input or support  made through and content Is members are
"from the side. IS requested.  content, comments, shaped mentored and
and exchange. collaboratively. directed.

ATMOSPHERE - International discretion

[ransdisciplinary coordination goes beyond interdisciplinary solutions. Recommendations Discnssions
User needs are addressed based on two key criteria: the patient’s workplace and the place where their Py O
family lives. O -
Interactions amongq different professionals and service providers occur regaraless of geographic or aik
linguistic barriers. . F . 9
Collaboration takes place without intruding on the user’s privacy, fostering trust and sustainable remote PErSOmN S Gy Srumured & insmetve

relationships.

FAMILY-CENTERED COMMUNICATION Let’s work together to reshape family-centred communication

A game changer in resource management in order to optimize resources: time, enerqgy, and finances!

PRESENTISM + ABSENTISM = COSTS & LACK OF WORKFORCE

TOOLS - Combining innovators and influencers

BLUE ZONE GREEN OASIS ORANGE ARENA

A different career perspective without leaving your family—or even your

_ country?
Ig Recognizing the needs of contemporary patients—whose expectations
O ' , exceed standard services—Ileads to the development of advanced service
A EMPLOYERS PHYSICIANS POLITICIANS f f d f . d /
0 | | ormats and new financing modadels.
NEED FOR EXCHANGE OF OPINIONS OpinioNet is an innovation in communication within families, and between
, families, institutions, and employers.
Using the OpinioNet platform ensures competitiveness in the global market
by understanaing inequalities in health and social care across countries.
Numerous legal options exist: diversifying income by expanding Services,
, consulting, educating, writing, certifying, building strategic partnerships and
; networks, and internationalization.
OPINIONS — STRATEGIES - SOLUTIONS
5 5 KEY BENEFITS
— v
S v P, Impact on B2B and B2G communication
q WpiioRen pact on 528 an? 55 communa
~ - Communication skills for the international market
2 Changes of B2C and G2C communication

Impact on workforce migration
1. BRAND REPUTATION

2. EFFICIENCY 4. EMPLOYEE RETENTION Research and development
3. PRODUCTIVITY 5. EMPLOYEE ATTRACTION . = =i}
Creating strategic alliances




