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Global

competitiveness

from A CENTURY OF ENTREPRENEURSHIP

a mountain

Our Mountain Center rests on three pillars of heritage:

perSpeCUVG location, entrepreneurship, and medicine



WHY MOUNTAIN CENTER?

Balancing work and family commitments:
Medical Center

Dealing with labor shortages:
Business Center

Achieving Impact Through Tourism:
Asthma Center

Ease everyday life
Secure the future

Recharge batteries

Before you continue scrolling, take a moment to reflect on
your priorities! What really matters to you?

Time? Power? Money?

Our innovations address all of these needs!



Balancing
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work and family MEDICAL CENTER

commitments

It provides lasting help to people balancing demanding jobs with
family care, to singles, and to those facing the challenges of
iliness or old age.



Dealing
BUSINESS CENTER with lalbor

The mountainous location, which is intended to host the ShOrtageS
administration of virtual support services for the international
community of medical professionals, will not only be a coordination
center for exclusive destinations, but also a training center for
innovative housing and a center for reforms in rural medicine.



Achieving

impact

through

tourism
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ASTHMA CEN

The unique geographical position of coniferous forests in close proximity
to the sea creates a natural laboratory for the development of specialised
recovery and rehabilitation programmes for people with asthma.

The Asthma Centre will also be a place of professional dialogue — a

space where diverse approaches, ideas and business perspectives of
modern pulmonology meet.



A modern

team with a
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INNOVATIVE, CONCRETE AND PRACTICAL strong sense for

Engaging with the Mountain Center means leveraging our experience in traditional
business innovations and development, optimization and management,
from medicine and tourism to pharmaceutical industries and real estate.

values

Working with us means sharing infrastructure and human resources by
keeping individuality.



Mobile autonomy
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Modern health ' |
HEALTH'S BUSINESS DIMENSION

Innovative housing

Acti : We provide and facilitate the exchange of opinions through an
Ctive aging innovative range of services tailored to personal and business needs.

From helping individuals balance work and family commitments to

assisting organizations develop effective strategies for attracting and
retaining top talent.
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Active client

relationship

STRENGTHENING A POSITIVE IMAGE ISR 2]
of current as

Those who want to stay among the winners, well as future
need the strong trust of their customers as well as Cl ientS

remaining attractive for partners and employees!



Our substantial branch experience in
numbers: 150 educated and trained Average monthly page views Average monthly visits
employees, >450 interviews with in K for 2025 in K for 2025
doctors monthly, events with >40
speakers and >400 participants yearly,
printed catalogue in 3 languages, yearly

20.000 pieces in average (up to 2020).
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Branding

opinion-net.com opinion-hub.com gesundheitsverwaltung.at second-opinion.at

Networkin
J PATHS TO SUCCESS

Negotiations

30 YEARS TELEMEDICINE

STRATEGIC CONSULTING
TRANSDISCIPLINARY COORDINATION
COMMUNICATION TOOLS

EMPLOYEE HEALTH

Partnerships



https://www.opinion-net.com/
https://www.opinion-net.com/
https://www.opinion-net.com/
https://www.opinion-hub.com/
https://www.opinion-hub.com/
https://www.opinion-hub.com/
https://www.gesundheitsverwaltung.at/
https://www.second-opinion.at/
https://www.second-opinion.at/
https://www.second-opinion.at/

Solutions
that make your
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. customers,
YOUR CHANCES FOR SUCCESS
employees
We recognise the challenges posed by labour shortages, particularly those and yOU
related to health and demographic changes. h
We understand the contemporary challenges that employers face, and we appy

support them in helping their employees to balance work and private life.




S0 many entrepreneurs are so busy
chasing new customers into their
front doors, they can't see the
existing customers escaping out the
back door.
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RECOMMENDATION + TRUST = DEMAND

Programs

Initiatives  Opinion HUB
Conference

Research OpinioNet

Programs RUMED 365

Conference Health Benefits



Demanding

business
i . circumstances
DYNAMIC BUSINESS MAKES US DIFFERENT require new
| - approaches

We put you in a competitive position .
by hearing and listening to your customers, and fIGX| ble
watching your competitors, avoiding their mistakes and Su ppO rt

learning from their successes!




Objective estimation of the cost

areas and possible options of cost-
savings, as well as the investigation
of new sources of revenue.

Conversations
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OUR CAPACITY + RESPONSIBILITY = YOUR TIME

that change

deCiSionS Our strength lies in transdisciplinary coordination,
integrating interdisciplinary knowledge from around
thirty professions.

This unique collaboration ensures the most effective
solutions to complex challenges.
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