
C O M M U N I C A T I O N  F O R M A T S

Pos i t i on ing  th r ough  p r esence



T H R E E  C O M M U N I C A T I O N  F O R M A T S

EDIT ORIAL  CONT RIBUTION

Pos i t i on ing  th r ough  op in i on

Con ten t  p r esence

Pr e s e nce  th r ough  a  c l e a r  s ta n ce ,  a r gu ment ,  a n d  co n t i nu i t y

V ISU A L

Pos i t i on ing  th r ough  i den t i t y

V i su a l  p r esence

Pr esence  th r ough  v i su a l  con s i s tency  an d  r ecogn isab i l i t y

SLOT

Pos i t i on ing  th r ough  pa r t i c ipa t ion

Oper a t iona l  p r esence

Pr esence  th r ough  r ea l  i n te rac t ions



H O W  T H E  F O R M A T S  A R E  U S E D  T O G E T H E R

EDIT ORIAL  CONT RIBUTION

U sed  wh en  i t  i s  

n e ce s sa ry  t o  

es tab l i sh  a  

pos i t i on  an d  bu i l d  

t r u s t  ov e r  t im e

Fo r m ats  a r e  n o t  ch osen  by  sequ ence ,  bu t  by  i n ten t ion

V ISU A L

U sed  f o r  t h e  

con t inuous  

p r esence  o f  

i den t i t y ,  

i n de penden t  o f  

cu r ren t  t op i cs  o r  

cam pa igns

SLOT

U sed  f o r  

ope r a t iona l  

pa r t i c ipa t ion  i n  

r ea l  t im e  an d  

space

Pr esence  w i th ou t  i n ten t ion  i s  n o i se



W H I C H  F O R M A T  I S  F O R  W H O M

EDI T ORIAL  CONT RI BUT I ON

Fo r  t h o s e  wh o  wa n t  t o  be  r e co gn is ed  by  

t h e i r  t h i nk ing ,  n o t  by  t h e i r  v o l ume

For m ats  a r e  n o t  t oo l s

T h ey  a r e  dec i s i ons

V I SU A L

Fo r  t h o s e  wh o  v a l u e  a  co n s tan t ,  ca l m  

p r e s e nce  o f  i de n t i t y

SLOT

Fo r  t h o s e  wh o  u n de rs tand  th e  v a l u e  o f  

pa r t i c ipa t io n  a n d  i n te rac t ion  i n  r e a l  t i m e  

a n d  s pa ce



Presence has in tent ion

I t  i s  pos i t ioned
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