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Global

competitiveness

from A CENTURY OF ENTREPRENEURSHIP

a mountain

Our Mountain Center rests on three pillars of heritage:

perSpeCUVG location, entrepreneurship, and medicine



WHY MOUNTAIN CENTER?

Balancing work and family commitments:
Medical Center

Dealing with labor shortages:
Business Center

Achieving Impact Through Tourism:
Asthma Center

Ease everyday life
Secure the future

Recharge energy

Before you continue, take a moment to reflect on your
priorities! What really matters to you?

Time? Power? Money?

Our innovations address these needs!



Balancing
work and family

commitments

MEDICAL CENTER

Coordination of communication between families, experts and
institutions provides lasting support to people who balance
demanding work with caring for family members, to those who
live alone, and to those who struggle to navigate the challenges of
iliness and old age.



Preserving
BUSINESS CENTER Work

At the Mountain Center, innovation lies in engaging experts from abl|lty
different professional fields who do not usually collaborate.

Value arises from the diversity and complementarity of perspectives
in interactions beyond traditional frameworks of collaboration,
supported by international networking.



Achieving

impact

th rOugh The unigue location of the Mountain Center — within coniferous forests
in close proximity to the sea — creates a natural laboratory for the
development of special recovery and rehabilitation programmes for
people with asthma.

tourism

The Asthma Center is also a place of professional dialogue — a space
where different approaches, ideas and business perspectives in
contemporary pulmonology meet.



A modern

> team with a
INNOVATIVE, CONCRETE AND PRACTICAL strong sense of

Working with the Mountain Center means drawing on our experience in traditional
business innovation, development, optimization and management —
from medicine and tourism to the pharmaceutical industry and real estate.

values

Working with us means sharing infrastructure and human resources while
preserving individuality.



Mobile autonomy

3

Modern health ' |
HEALTH'S BUSINESS DIMENSION

Innovative housing

Acti : We provide and facilitate the exchange of opinions through an
Ctive aging innovative range of services tailored to personal and business needs.

From helping individuals balance work and family commitments to

assisting organizations develop effective strategies for attracting and
retaining top talent.
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Active client

relationship

STRENGTHENING A POSITIVE IMAGE ISR 2]
of current as

Those who want to stay among the winners, well as future
need the strong trust of their customers as well as Cl ientS

remaining attractive for partners and employees!



Our substantial branch experience in
numbers: 150 educated and trained Average monthly page views Average monthly visits
employees, >450 interviews with in K for 2025 in K for 2025
doctors monthly, events with >40
speakers and >400 participants yearly,
printed catalogue in 3 languages, yearly

20.000 pieces in average (up to 2020).
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Branding

opinion-net.com opinion-hub.com gesundheitsverwaltung.at second-opinion.at

Networkin
J PATHS TO SUCCESS

Negotiations

30 YEARS TELEMEDICINE

STRATEGIC POSITIONING
TRANSDISCIPLINARY COORDINATION
COMMUNICATION TOOLS

EMPLOYEE HEALTH

Partnerships



https://www.opinion-net.com/
https://www.opinion-net.com/
https://www.opinion-net.com/
https://www.opinion-hub.com/
https://www.opinion-hub.com/
https://www.opinion-hub.com/
https://www.gesundheitsverwaltung.at/
https://www.second-opinion.at/
https://www.second-opinion.at/
https://www.second-opinion.at/

S ¢
YOUR CHANCES FOR SUCCESS

We recognise the challenges posed by labour shortages, particularly those
related to health and demographic changes.

We understand the contemporary challenges employers face and support
them in preserving employees’ ability to work and in balancing their
professional and private lives.

Creating
value for
your clients,
employees
and you



S0 many entrepreneurs are so busy
chasing new customers into their
front doors, they can't see the
existing customers escaping out the
back door.

Tools
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RECOMMENDATION + TRUST = DEMAND

Programs

Tools OpinioNet
Conferences Initiatives Opinion HUB

Programs RUMED 365

Conferences Health Benefits
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Challenging

business
===k e . conditions
DYNAMIC BUSINESS MAKES US DIFFERENT require new
approaches

We put you in a competitive market position because we know ﬂ b|
how to listen to and truly hear your customers. and exIpie
At the same time, we observe your competitors, avoid their SUpPPO 't

mistakes and learn from their successes.




|dentifying new sources of revenue

alongside an objective assessment
of costs and potential savings.

Conversations

4 4
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OUR CAPACITY + RESPONSIBILITY = YOUR TIME

that change

deCiSiQnS Our capacity derives from the development and management of
communication tools and infrastructure, as well as from coordinating
communication between families, experts and institutions.

In this way, we shorten the path to relevant perspectives and create the
conditions for more well-founded decisions.
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